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ABSTRACT 
 

Normilawati, 2024, "The Influence of Live Shopping and Price on 

Shopee Users' Purchase Decisions (Survey on Students of the STIA 

Amuntai Business Administration Study Program)". Scientific Paper of the 

Department of Business Administration, Amuntai College of Administrative 

Sciences supervised by Mr. Jamil Rifani, S.Sos., M.M. 

This study aims to analyze the influence of live shopping and price 

on Shopee users' purchase decisions in students of the STIA Amuntai 

Business Administration study program. This study uses a quantitative 

approach with an associative research type and uses a multiple linear 

regression analysis method with the help of the SPSS statistical device 

version 29.0. The population in this study is all active students of the STIA 

Amuntai Business Administration study program with a sample of 51 

respondents determined using the purposive sampling technique. Data 

collection was carried out through questionnaires. The analysis techniques 

used were validity test, reliability test, classical assumption test, multiple 

linear regression analysis, hypothesis testing (partial test (t-test) and 

simultaneous test (F test) and determinant coefficient). 

The results of the study obtained the multiple regression equation Y 

= 1.580 + 0.261X1 + 0.259X2. The results of the simultaneous hypothesis (F 

test) obtained by F calculated as 39.228 and sig = 0.001 < 0.05 show that 

live shopping and price simultaneously have a significant effect on Shopee 

users' purchase decisions. Meanwhile, partially, the live shopping variable 

had a significant effect on the purchase decision because the value of t count 

= 3.486 was greater than t table = 1.677 and the significance value was less 

than 0.05, while the price did not have a significant effect on the purchase 

decision because the value of t count = 1.800 was greater than t table = 

1.677 and the significance value = 0.78 was greater than 0.05. This research 

is expected to contribute to the development of science, Especially in the 

field of marketing, and can be a reference for business people in improving 

consumer purchase decisions through live shopping strategies and the right 

pricing. 

Keywords: Live Shopping, Price, Purchase Decision. 
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ABSTRAK 
 

Normilawati, tahun 2024, “Pengaruh Live Shopping Dan Harga 

Terhadap Keputusan Pembelian Pengguna Shopee (Survey Pada 

Mahasiswa Program Studi Administrasi Bisnis STIA Amuntai)”. Karya 

Tulis Ilmiah Jurusan Administrasi Bisnis Sekolah Tinggi Ilmu Administrasi 

Amuntai Yang dibimbing Oleh Bapak Jamil Rifani, S.Sos., M.M. 

Penelitian ini bertujuan untuk menganalisis pengaruh live shopping 

dan harga terhadap keputusan pembelian pengguna Shopee pada mahasiswa 

program studi Administrasi Bisnis STIA Amuntai. Penelitian ini 

menggunakan pendekatan kuantitatif dengan tipe penelitian asosiatif dan 

menggunakan metode analisis regresi linier berganda dengan bantuan 

perangkat statistic SPSS versi 29.0. Populasi dalam penelitian ini adalah 

seluruh mahasiswa aktif program studi Administrasi Bisnis STIA Amuntai 

dengan jumlah sampel sebanyak 51 responden yang ditentukan 

menggunakan teknik purposive sampling. Pengumpulan data dilakukan 

melalui kuesioner. Teknik analisis yang digunakan adalah uji validitas, uji 

reliabilitas, uji asumsi klasik, analisis regresi linear berganda, pengujian 

hipotesis (uji parsial (uji t) dan uji simultan (uji F) dan koefiesien 

determinan). 

Adapun hasil penelitian diperoleh persamaan regresi berganda Y = 

1,580 + 0,261X1 + 0,259X2. Hasil hipotesis secara simultan (uji F) 

didapatkan F hitung sebesar 39,228 dan sig = 0,001 < 0,05 menunjukkan 

bahwa live shopping dan harga secara simultan berpengaruh signifikan 

terhadap keputusan pembelian pengguna Shopee. Sedangkan secara parsial, 

variabel live shopping berpengaruh signifikan terhadap keputusan pembelian 

karena nilai t hitung = 3,486 lebih besar dari t tabel = 1,677 dan nilai 

signifikansi lebih kecil dari 0,05, sedangkan harga tidak berpengaruh 

signifikan terhadap keputusan pembelian karena nilai t hitung = 1,800 lebih 

besar dari t tabel = 1,677 dan nilai signifikansi = 0,78 lebih besar dari 0,05. 

Penelitian ini diharapkan dapat memberikan kontribusi bagi pengembangan 

ilmu pengetahuan, khususnya dalam bidang pemasaran, serta dapat menjadi 

referensi bagi pelaku bisnis dalam meningkatkan keputusan pembelian 

konsumen melalui strategi live shopping dan penetapan harga yang tepat. 

Kata Kunci : Live Shopping, Harga, Keputusan Pembelian. 
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