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ABSTRAK

JALALUDIN AKBAR, NPM: 202163411179, Judul KTI “PENGARUH PENILAIAN
PRODUK TERHADAP KEPUTUSAN PEMBELIAN PADA MARKETPLACE
SHOPEE DI KECAMATAN DANAU PANGGANG?” dibawah bimbingan Ibu JUMAI
LATTE, S.AB, M.A.B, CIQnR

Penelitian ini bertujuan untuk mengetahui pengaruh penilaian produk terhadap
keputusan pembelian pada marketplace shopee di kecamatan Danau Panggang.

Populasi dalam penelitian ini adalah masyarakat di Kecamatan Danau
Panggang. Jumlah sampel yang diambil dengan menggunakan rumus Slovin sebanyak
100 orang. Data dikumpulkan menggunakan kuesioner yang disebarkan melalui media
sosial whatsApp. Data kemudian diuji dengan menggunakan metode uji validasi, uji
reabilitas, uji asumsi klasik, uji regresi tunggal dan uji hipotesis t.

Hasil penelitian menunjukan adanya pengaruh positif penilaian produk terhadap
keputusan pembelian pada marketplace shopee di kecamatan Danau Panggang dengan
jumlah persentase sebesar 89,38%. Sedangkan 10,62% lainnya dipengaruhi oleh faktor
yang lain.

Kata Kunci : Penilaian Produk, Keputusan Pembelian
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ABSTRACT

JALALUDIN AKBAR, NPM: 202163411179, KTI title "The Effect of Product
Assessment on Purchase Decisions on Shopee Marketplace in Danau Panggang
District" under the guidance of Mrs. JUMAI LATTE, S.AB, M.A.B, CIQnR.

This study aims to determine the influence of product assessment on
purchase decisions on the shopee marketplace in Danau Panggang district.

The population of this study is the community in Danau Panggang
District. The sample was taken as many as 100 people using Slovin formula. Data
was collected using a questionnaire disseminated through whatsApp social media.
The data were then tested using validation test methods, reliability test, classical
assumplion test, single regression test and t hypothesis test.

The results of the study showed that there was a positive influence of
product assessment on purchase decisions on the shopee marketplace in Danau
Panggang district with a total percentage of 89.38%. While the other 10.62% was
influenced by other factors.

Keywords : Product Assessment, Purchase Decision
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