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ABSTRAK

Gangga Fiiki Amastya, 202211, Judul “Pengaruh Kemudahan Penggunaan,
Kepercayaan, Persepsi Risiko dan Diskon Harga Terhadap Minat Beli
Konsumen pada Produk Fashion di E-Commerce Shopee: Studi Kasus Hulu
Sungai Utara” di bawah bimbingan Bapak Ary Yudianto, S.Sos, MM

Penelitian ini bertujuan untuk mengetahui signifikasi pengaruh empat variabel (1)
kemudahan penggunaan, (2) kepercayaan, (3) persepsi risiko, dan (4) diskon harga
terhadap minat beli produk fashion di platform Shopee. Rancangan penelitian bersifat
kuantitatif dengan populasi pengguna Shopee di Hulu Sungai Utara. Dengan metode
purposive sampling dipilih 75 responden yang memenuhi kriteria. Data dikumpulkan
melalui kuesioner teruji validitas dan reliabilitas.

Hasil uji regresi menunjukkan bahwa kemudahan penggunaan (X;) tidak
berpengaruh signifikan (p=0,215; t=1,250 < t-tabel), sedangkan kepercayaan (X3)
memiliki potensi pengaruh meskipun belum signifikan secara statistik (p=0,087 > 0,05),
karena nilai t-hitung (1,734) melebihi t-tabel. Persepsi risiko (X3) juga tidak berpengaruh
(p=0,216; t=1,249 < t-tabel). Hanya promosi/diskon harga (X,) yang menunjukkan
pengaruh signifikan terhadap minat beli (p=0,013 < 0,05; t=2,563 > t-tabel). Temuan
serupa dalam penelitian e-commerce menunjukkan bahwa diskon harga dan kepercayaan
sering muncul sebagai faktor signifikan dalam mempengaruhi minat beli.

Dari hasil tersebut, menunjukkan bahwa diskon harga secara signifikan
meningkatkan minat beli konsumen, pelaku bisnis fashion di Shopee sebaiknya
memprioritaskan penerapan strategi diskon yang terstruktur seperti diskon persentase
maupun nominal, flash sale atau produk limited time, serta bundling produk dengan
potongan harga, strategi ini meningkatkan minat beli , dan tetap menjaga kualitas merek
agar diskon tidak mengurangi wawasan nilai produk karena terbukti diskon harga terbukti
menjadi pendorong utama minat beli dalam konteks belanja online seperti Shopee.

Kata Kunci: kemudahan penggunaan, kepercayaan, persepsi risiko,diskon harga, minat
beli
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ABSTRACT

Gangga Fiiki Amastya, 202211, title"The Influence of Ease of Use, Trust,
Perceived Risk, and Price Discounts on Consumers’ Purchase Intention for
Fashion Products on Shopee E-Commerce: A Case Study in Hulu Sungai
Utara”. Supervisor: Mr. Ary Yudianto, S.Sos, MM, CRMA

This study aimed to determine the significance of four variables—(1) ease of use,
(2) trust, (3) perceived risk, and (4) price discounts—on consumers’ purchase intention
for fashion products on the Shopee platform. The research employed a quantitative
design, with the population consisting of Shopee users in Hulu Sungai Utara. A total of
75 criteria-matching respondents were selected via purposive sampling. Data were
collected using a questionnaire that had been tested for validity and reliability.

Regression analysis revealed that ease of use (X;) did not have a significant effect
(p = 0.215; t = 1.250 < t-table), whereas trust (X) showed potential influence, though it
was not statistically significant (p = 0.087 > 0.05), since the t-value (1.734) exceeded the
t-table. Perceived risk (Xz) also had no significant effect (p = 0.216; t = 1.249 < t-table).
Only the price discount/promotional variable (X,) exhibited a significant impact on
purchase intention (p = 0.013 < 0.05; t = 2.563 > t-table). Similar findings in
e-commerce research indicate that price discounts and trust often emerge as significant
predictors of purchase intention.

Based on these results, since price discounts significantly boost consumer purchase
intention, fashion businesses on Shopee should prioritize structured discount strategies—
such as percentage or nominal reductions, flash sales or limited-time offers, and bundled
product promotions. These strategies effectively stimulate purchasing interest while
maintaining brand quality so that discounts do not diminish the perceived value of the
products, given that price discounts are proven to be primary drivers of purchase
intention in online shopping contexts like Shopee.

Keywords: ease of use, trust, perceived risk, price discount, purchase intention
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